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Introduction

Little Rock Catholic High School is a private, all boys school founded over 75 years ago. During most of that time, fundraising efforts
were handled personally by the principal, Fr. George Tribou. After his passing several years ago, this method of fund raising was no
longer available. The CHS Alumni Association was founded to maintain contact with its alumni, and to assist in its fundraising efforts.

Challenge
Cathalic High School had begun contacting its alumni via direct “l was amazed at our response. Not only
mail on a quarterly basis for several years. However, interactive
response from Alumni using this vehicle had been limited.
Catholic High was searching for a way to gather current awareness about the mission of the Alumni
information about its alumni, and determine interest level in
assisting in other activities. Additionally, it was looking for ; :
anather way to increase membership in its Alumni Association. allows us to better stay in touch with our
alumni and better serve their interests.”

did we raise money, we were able to raise

Association. The campaign “dashboard”

Solution

CustomXM proposed a cross-media marketing campaign using
variable direct mail, personalized URLs, and e-mail to accomplish
this goal. The primary variable information used was the name

of the alumnus, along with his year of graduation. The graduation
year was displayed prominently on the front of the postcard.
Personalized URLs encouraged recipients to go to their
personalized landing pages. These landing pages included

Anne Carter, Development Director
CHS Foundation/alumni Association
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to action for a contribution. Respondents were also given the S vl 4ot place AW Sl

opportunity to update their contact information. Depending
upon the responses, different "thank you pages” and emails were 4
sent back to the respondents immediately. Follow up thank you Pl iyt I
notices, with a complimentary CD, were also sent to contributaors. £ firex afl chakenge
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Results

Of the approximately 4300 recipients, 584 (13.57%) visited their OPMOUR e xbteot satocs Wik peur, 43 b sechived it
personalized landing pages. 241 respondents (5.60%) completed bl SRR, ek s Mo S e sk,

the surveys, yield.ing a "dick-thn_::rugh." rate of 41%. A significant achievement.” Al i - U s I e Ol 2a
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period. Responses continued to come in 3 months beyond the [coma |
initial mailing.
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